This study aims to analyze the internal factors of entrepreneurial success in Tulungagung village. Attempts to analyze the internal factors of entrepreneurial success is to determine the influence of the variables studied are expected to provide the right advice to help boost the economy in the village of Tulungagung. The method in this study using a sampling method. This research is a quantitative study, samples were taken from existing research subject population. The data used in this study are primary data. The subjects were processed bamboo craftsman entrepreneur who produces household appliances. Techniques of data retrieval is done through questionnaires and interviews. Results from this research that there is a partial correlation of the variable motivation, experience or knowledge, as well as the personality of the interest in entrepreneurship. Simultaneously shows the correlation of the variable motivation, experience or knowledge, as well as personality, against the 47.5% interest in entrepreneurship while the rest influenced by other variables. Partial hypothesis testing showed that of the three independent variables, only variables that affect a significant personality of the interest in entrepreneurship.
INTRODUCTION
The purpose of this study was to determine the dominant factor of the three independent variables that affect the dependent variable.
RESEARCH METHOD
The approach that will be used for this research is a quantitative approach. The population in this study was processed bamboo craftsman entrepreneur in the village In addition, a fragile personality will impact negatively on employment. A good personality is when entrepreneurs can cooperate well and can adjust to the environment naturally and effectively.
A successful entrepreneur has a special personality characteristics in differentiating the others. Scarborough and Zimmer in Suryana (2006: 24) suggests eight characteristics personality of an entrepreneur, namely: (1) desire for responsibility which it has a sense of responsibility for those businesses that do; (2) preference for the moderate risk choosing a moderate risk and have been taken into account and do not take risks that are too low or too high; (3) confidence in their ability to success that is believed he could achieve the desired success; (4) Desire for immediate feedback that has a desire to get immediate feedback; (5) high of level of energy that has a high spirit and energy to work hard to achieve these goals; (6) the future orientation that is oriented towards the future and the long term; (7) the skill of organizing the unskilled to organize resources to achieve its objectives; and (8) the value of achievement over money that is more appreciated than money feat. 
Knowledge or experience variables

Variable Interests Entrepreneurship
Interests is an emerging sense because there is an interest in something. When a person is judged that something would be beneficial, it will form interest then it will bring satisfaction. When satisfaction decreased the interest will also be decreased so that interest will not be permanent, but temporary or can be fickle. (6) has a curiosity; and (7) an honest and independent.
Mechanical analysis
In this study quantitative data analysis. The analysis in question, namely:
Analysis of quantitative data
Analysis of quantitative data is the data analysis used to tangible figures and how the discussion with statistical tests. Entrepreneurship motivation using data questionnaire consists of 40 items statement.
Entrepreneurship personality using data questionnaire consists of 32 items statements given to the subject. Knowledge or experience in entrepreneurship using data questionnaire consists of 16 items statements given to the subject. As for the dependent In connection with this study, the independent variables include motivation 
Result of Validity Test Variables
Personality (x2)
Based on calculations showed a 
Result of Validity Test Variables Knowledge or Experience (x3)
Based on calculations showed a
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Interests (y)
Reliability Test Results
Reliability tests performed using 
Test Results Heteroscedasticity
Test results heteroscedasticity show that: (1) 
NormalityTest Results
Test Normality using the onesample Kolmogorov-Smirnov Test note that the significance value of 0.913 is greater than 0.05 so that it can be concluded that the data tested in normal distribution. 
Results of Multiple Regression
Model
Hypothesis testing
Variable of motivation
The 
CONCLUSIONS
Conclusions of the results of the study are as follows: (1) 
